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LƴǘǊƻŘǳŎǘƛƻƴ 
 

The objective of deliverable D9.1 is to describe REProMagΩǎ ŎǊŜŀǘŜŘ /ƻǊǇƻǊŀǘŜ LŘŜƴǘƛǘȅ ό/Lύ that will be 
used in all further project-related dissemination and communication activities (i.e. brochure, 
presentations, newsletter, leaflets etc.). The objectives of the newly designed CI are to provide to all 
project partners specific design standards on how REProMag will appear in a consistent and corporate 
image to the public. This shall lead to a higher visibility and to a high value of brand recognition of the 
European project REProMag.  

The project Corporate Identity (CI) has been developed with a professional graphic designer 

(subcontractor) based on the inputs provided by SEZ and the consortium. This corporate identity will 

be then used in all internal and external documents and presentations. The corporate identity is 

composed of: the layout for brochure and website, a template for internal and external presentations, 

ŀƴŘ ŀ ƭŀȅƻǳǘ ŦƻǊ ǇǊƻƧŜŎǘΩǎ ƴŜǿǎƭŜǘǘŜǊǎΦ  

¶ a logo (form, text and colours), 

¶ a layout for a flyer in English (content to be described in D9.3)  

¶ a layout for a project website (www.repromag-project.eu; content to be described in D9.2) 

¶ templates for Power Point presentations, deliverables, minutes, etc. 

¶ templates for newsletters 

¶ a standard project introduction for presenting the project at conferences 

¶ a standard project summary 
 

Steinbeis-Europa-Zentrum, in common agreement with the coordinator OBE, has selected a graphic 

design agency to draw up the design and layout of the dissemination materials for the project. This 

was done following the principle of the most economical advantages one and after having analyzed 

and compared three different quotations. In fact, 2 designers were selected: 1 by the coordinator for 

ǘƘŜ ǇǊƻƧŜŎǘΩǎ ƭƻƎƻ όŦƛǊǎǘ ŘǊŀŦǘ ŀƭǊŜŀŘȅ ŀǾŀƛƭŀōƭŜ ŀǘ ǘƘŜ YƛŎƪ-off meeting) and one by SEZ for the work 

on all other materials based on the accepted project logo. 

During the conception of all the materials, attention was constantly paid to follow a homogeneity 
pattern aimed at providing w9tǊƻaŀƎΩǎ Corporate Identity a coherent and solid image. In view of the 
ǇǊƻƧŜŎǘΩǎ ŎƻƳǇlexity, the priority was set on providing an accessible and readable kit of information. 

The Corporate Identity materials can be viewed as screenshots within the respective chapter or in the 
Annexes of the present deliverable. The original electronic files are available for the consortium on the 
internal data repository. 

5ŜǾƛŀǘƛƻƴǎ 
 

SEZ unfortunately accumulated a slight delay in the finalization of the Corporate Identity due to some 

difficulties in the work with the graphic designer. Today, we already finalized the project logo (see file 

enclosed) as well as the layout for project brochure and website. As the work on the content is running 

in parallel this slight delay should not impact the delivery of the deliverables 9.2 - project website and 

9.3 - project leaflet. This delay also do not impact the other project activities that are running quite 

well. 

The Project officer was informed about the delay on the 23.04.2015, and accepted it. 

  

http://www.repromag-project.eu/
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1. w9tǊƻaŀƎ ƭƻƎƻ 

The logo was indeed the first thing to determine before concentrating on other 

dissemination/communication materials as those would depend on the colours and spirit 

communicated by the logo.  

OBE, in common agreement with responsible partner SEZ, selected a first graphic designer to work on 

ǘƘŜ ǇǊƻƧŜŎǘΩǎ ƭƻƎƻΦ A first version was already available at the Kick-off meeting. 

 

w9tǊƻaŀƎΩǎ ŘǊŀŦǘ ƭƻƎƻ 

Some modifications and simplifications were asked in the following weeks to this designer to achieve 

the final logo: lighter colours, reduction of the frame, removal of the blue bars... The final logo was 

available ƛƴ ƳƛŘŘƭŜ ƻŦ aŀǊŎƘ нлмр ŀƴŘ ǿŀǎ ǳǇƭƻŀŘŜŘ ƻƴ ǘƘŜ ǇǊƻƧŜŎǘΩǎ Řŀǘŀ ǊŜǇƻǎƛǘƻǊȅΦ 

 

w9tǊƻaŀƎΩǎ final logo 

The concept chosen for the logo allows a quick association with the project objectives through the 

following components:  

¶ Project name ς REProMag 

¶ Colours: a specific blue-green  

¶ tǊƻƧŜŎǘ ǎƭƻƎŀƴΥ άwŜǎƻǳǊŎŜ 9ŦŦƛŎƛŜƴǘ tǊƻŘǳŎǘƛƻƴ ƻŦ aŀƎƴŜǘǎέΣ ŀƭƭƻǿƛƴƎ ŀ ŎƭŜŀǊ ŀƴŘ Ŧŀǎǘ 
identification of project main objective 

¶ Background: represents a magnetic field surrounding the projecǘΩǎ ŀŎǊƻƴȅƳΦ /ƭŜŀǊƭȅ ǘƘŜ 
ǇǊƻƧŜŎǘ ƛǎ ŀōƻǳǘ ƳŀƎƴŜǘǎΧ 

 

CƻǊ ǳǎŜǎ ƛƴ άǎƛƳǇƭƛŦƛŜŘέ environments a second version of the logo exists, without the background: 

 

w9tǊƻaŀƎΩǎ final logo without background 

As the offer of this designer for flyer and website was not meeting our expectations, Steinbeis-Europa-

Zentrum, in common agreement with the coordinator of the project, has selected another graphic 

design agency to draw up the design and layout of the other dissemination materials for the project, 

on the basis of the already available logo.  



   
D9.1 ς REProMag Corporate Identity 

 Version 1.2 

  

 

© REProMag consortium   Page | 6 
Confidential document 

This was done following the principle of the most economical advantages one and after having 

analysed and compared three different quotations.  

A first meeting with this other graphic designer has been organised at the beginning of March 2015 

(once the logo was almost done) to discuss the general aspects such as the materials needed, 

deadlines, colours, layout etc. and to present the project in order to give them an orientation of the 

message the design should communicate. At first, a list of keywords was sent to the graphic designer 

in order to provide him with some guidance. The list implied words such as magnets, manufacturing 

process, energy efficiency, 3D printing, metal injection mouldingΧ 

The results of this process are described in the following chapters. 

 

2. tǊƻƧŜŎǘ ŦƭȅŜǊ 

This part will present only the layout designed for the brochure. The presentation of the final flyer as 

well as the content will be described in details in the deliverable D9.3 ς tǊƻƧŜŎǘΩǎ ŦƭȅŜǊΦ 

Final version of the flyer will be provided to all partners of the consortium in July 2015. At that time all 
material will be available for download at the projects internal data repository system.  
The aim is to design a brochure able to present succinctly the projecǘΩǎ ƻōƧŜŎǘƛǾŜǎ ŀƴŘ ƛƳǇŀŎǘǎ ǘƻ ŀƭƭ 

potential interested stakeholders, according to the corporate identity defined by the logo. The flyer is 

designed as a 3 leaflets flyer (composed of 6 pages) and will be printed in English in order to target a 

wider European audience. 

 

 

 

w9tǊƻaŀƎΩǎ flyer external pages 

 

Back page Front page Middle page 
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w9tǊƻaŀƎΩǎ flyer internal side 

 

The colours used ǘƻ ƎŜƴŜǊŀǘŜ ǘƘŜ ŦƭȅŜǊΩǎ ƭŀȅƻǳǘ were of course in accordance with the ones used for 

ǘƘŜ ǇǊƻƧŜŎǘΩǎ ƭƻƎƻΦ aƻǊŜƻǾŜǊΣ ǘƘŜ ōǊƻŎƘǳǊŜ Ƙŀǎ ōŜŜƴ ŘŜǎƛƎƴŜŘ ŀǎ ǎƛƳǇle as possible in order to focus 

ǘƘŜ ŀǘǘŜƴǘƛƻƴ Ƴŀƛƴƭȅ ƻƴ ǘƘŜ ǇǊƻƧŜŎǘΩǎ ƻōƧŜŎǘƛǾŜǎ ŀƴŘ ƛƳǇŀŎǘǎΣ ǘƘŜ ŎƻƴŎŜǇǘ ƻŦ ǘƘŜ ƭŀȅƻǳǘ ƳŀƪƛƴƎ 

implicitly all the communication work. The structure and content of the flyer will be described in details 

in D9.3 ς ǇǊƻƧŜŎǘΩǎ Ŧlyer.  

However, in terms of design, there are some specific elements that could be described here: 

¶ Picture of the front page: 
The picture was specifically designed for the project and is a composition of 3 different ones. 
All necessary symbols for the project are present: 
1) The ring looking like a spiral is representing magnets with complex structure 
2) The volutes around are representing the magnetic field 
3) ¢ƘŜ άƳŜǘŀƭέ ŜŀǊǘƘ ƛƴǎƛŘŜ ǘƘŜ ǊƛƴƎ ƛǎ ǊŜǇǊŜǎŜƴǘƛƴƎ ǘƘŜ ǿƻǊƭŘ-wide impact of the project 

 

¶ Logo on the front page: 
As the first page is already complicated with the picture, only the simplified version of the logo 
was used. The logo is represented in a negative version, inside a green-blue box, a bit inclined 
towards the upper right corner of the flyer. This give an idea of dynamic and show that the 
project is future-oriented. 
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¶ Specific stamp on the front page: 
To reinforce the idea that the project is eco-friendly (recycled materials, diminution of energy 
ŀƴŘ ƳŀǘŜǊƛŀƭ ǳǎŜŘΧύ ŀ ǎǇŜŎƛŦƛŎ ǎǘŀƳǇ ǿŀǎ ŎǊŜŀǘŜŘ ōȅ ǘƘŜ ŘŜsigner. The stamp represent the 
άŜŎƻ-ŦǊƛŜƴŘƭȅκǊŜŎȅŎƭƛƴƎέ ǎȅƳōƻƭ ǎǳǊǊƻǳƴŘŜŘ ōȅ ǘƘŜ о ǿƻǊŘǎΥ ǎǳǎǘŀƛƴŀōƭŜΣ ǿŀǎǘŜ-free and 
ŜŦŦƛŎƛŜƴǘΦ ¢ƘŜ ǎǘŀƳǇ ƛǎ άŀǇǇƭƛŜŘέ ƻƴ ǘƘŜ ƭƻƎƻΦ ¢ƘŜ ŜŦŦŜŎǘ ƛǎ ŀǎ ƛŦ ǘƘŜ ǇǊƻƧŜŎǘ ǿŀǎ ƭŀōŜƭƭŜŘ ŀǎ ŀƴ 
eco-friendly project. 
 

 
 

¶ Project concept picture on the internal side: 
To explain the project in a very efficient way, a simple picture was designed:  

 

The picture presents all the big steps of the new processing route to be developed during the 

project. They are represented in a cycle from the recycling to the application, to show that the 

process is sustainable. 

¶ Pictures on the internal side: 
Some picture are illustrating the internal side of the flyer. It was decided to use some well-
known application of magnets to have a better impact on the readers.  
 

¢ƻ ōŜ ŎƻƘŜǊŜƴǘΣ ǎƻƳŜ ƻŦ ǘƘŜǎŜ ǎǇŜŎƛŦƛŎ ŜƭŜƳŜƴǘǎ ǿŜǊŜ ŀƭǎƻ ǳǎŜŘ ŦƻǊ ǘƘŜ ǿŜōǎƛǘŜΣ ŀǎ ǇŀǊǘ ƻŦ ǘƘŜ ǇǊƻƧŜŎǘΩǎ 
corporate identity. 
 

3. tǊƻƧŜŎǘ ǿŜōǎƛǘŜ 

The website is expected to go online in June-July 2015. A first draft of the texts was already available 
in May 2015. The structure will be described in details in D9.2 ς ǇǊƻƧŜŎǘΩǎ ǿŜōǎƛǘŜΦ 
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!ǎ ŦŀǊ ŀǎ ǘƘŜ ƭŀȅƻǳǘ ƛǎ ŎƻƴŎŜǊƴŜŘΣ ǘƘŜ ƻōƧŜŎǘƛǾŜ ǿŀǎ ǘƻ ƘŀǾŜ ƛǘ ŀǎ ǎƛƳƛƭŀǊ ǘƻ ǘƘŜ ōǊƻŎƘǳǊŜΩǎ ƻƴŜ ŀǎ 

possible, taking again the main colours and elements defined for the project into account. 

Thus upper banner contains the classical elements of the w9tǊƻaŀƎΩǎ corporate identity described 

above: the REProMag logo with ǘƘŜ ǎƭƻƎŀƴ άResource Efficient Production of Magnetsέ ŀƴŘ ǘƘŜ н 

project stamp.  

 

Each page of the website contains the navigation bar, integrated in the upper banner, which makes 

the link with the main pages of the website. The menu list has been horizontally designed. The 

content will be explained in the D9.2 ς tǊƻƧŜŎǘΩǎ ǿŜōǎƛǘŜΦ 

At the bottom of each page appears a green-blue navigation bar (oriented towards the upper right 

corner) that makes the link to some external or internal webpages: 

1) hƴŜ ŘƛǊŜŎǘ ǘƻ ǘƘŜ ǇǊƻƧŜŎǘΩǎ ƛƴǘǊŀƴŜǘ ǇƭŀǘŦƻǊƳ 9a59{YΥ ά[ƻƎƛƴ LƴǘǊŀƴŜǘέ 
2) One direct to the Wikipedia webpage concerning ǇŜǊƳŀƴŜƴǘ ƳŀƎƴŜǘǎΥ ά²Ƙŀǘ ŀǊŜ ǇŜǊƳŀƴŜƴǘ 
ƳŀƎƴŜǘǎΚέ 

3) hƴŜ ŘƛǊŜŎǘ ǘƻ ǘƘŜ ǇǊƻƧŜŎǘ ǇŀƎŜ ŘŜŀƭƛƴƎ ǿƛǘƘ ǘƘŜ {5{ ǇǊƻŎŜǎǎΥ ά²Ƙŀǘ ƛǎ ǘƘŜ {5{ ǇǊƻŎŜǎǎΚέ 
4) hƴŜ ŘƛǊŜŎǘ ǘƻ ǘƘŜ ǇǊƻƧŜŎǘ ǇŀƎŜ ŘŜŀƭƛƴƎ ǿƛǘƘ ǘƘŜ ǇǊƻƧŜŎǘ ōŜƴŜŦƛǘǎ ŀƴŘ ƛƳǇŀŎǘǎΥ ά²Ƙȅ ƛǎ 
w9tǊƻaŀƎ ǎƻ ƛƳǇƻǊǘŀƴǘΚέ 

 

This represents the general design that has been developed for the website and that composes the 

layout of each page of the REProMag website. 

Below a few screenshots are provided in order to illustrate the layout and structure.  
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